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Fleets and jewelry de- | Javits Center. However, don’t 
signers are offering women _| pass up the chance to view the 
a wealth of options this collections at the major show- 
spring/summer. Want to go | rooms. Three of those that we 
Boho chic, folkloric, Victo- | recently enjoyed were Coach, 
rian/Edwardian lady or even | Dooney & Burke and My Flat 


reference ancient Greece and |In London. 2 sth OE rae in 


JILL JACOBSON 


Rome? Take your pick; there’s 

a multitude of options avail |CHRIS NOTTI shows a 
able. As always, two of the terrific range of cosmetic 
best sources for “finds” are the| bags and totes that are chic 
Accessory Circuit, at the Piers, 

and Accessoriestheshow at the 
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NEIMAN’S BIG STARS FOR SPRING 


ACCESSORIES 


According to Sandra Wilson, 
Neiman Marcus’ Accessories | Fashion Editor NY, and 
Fashion Director, “Accessories Ken Downing, SVP 


elicit an emotional response — Fashion Director, spoke 
in our shoppers. Accesso- to us about the trends 
ries are the realm in which and highlighted the ac- 
a woman can really express cessories Neiman Mar- 


her personal style.” Ata press cus believes will be in 
preview held at the Chambers _ the winners’ circle this 
boutique hotel in midtown coming spring. 
Manhattan, Sandra and her 

team. Marc Taindeen. Senior Sandie on page 2 
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“FANTASY ISLAND” cont'd from p. 1 


enough to work as handbags. 
Check out the Kaleidoscope 
collection, which features 

pop art swirls and spheres 

in shades of red, orange and 
pink. The retro train case 

and ‘50s beauty drum have 
leopard print Lucite handles. 
Handbags at ALIZ INTER- 
NATIONAL perfectly capture 
the Boho chic aesthetic with 
a touch of Middle Eastern 
embellishment thrown into 
the mix. Standouts include 
sequin detailed leather hobos, 
the studded metallic leather 
pouch bag and sling, and 

the paisley jeweled range of 
soft leather bags. There are 
delicate briolette earrings at 
SCHWA DESIGNS, offered 
in an array of pretty colors 
and styles, from hoops with 
clusters of gems to cascading 
briolettes suspended from del- 
icate chains, and simple drop 
earrings. EXTASIA’S gorgeous 
jewelry collection takes its 
inspiration from the charm of 
Victorian England. There are 
outstanding carved glass and 
resin intaglio bracelets, pearl, 
chalcedony and glass charm 
bracelets, bar pins, cuffs inset 
with cameos, and magnificent 
pendants suspended from in- 
tricate long chains or ropes of 
pearls. Boho chic meets Mo- 
roccan spice at JILL JACOB- 
SON. Her best ideas include 
the delicate jeweled pendants, 
multi-strand bracelets inter- 
spersed with faceted stones, 
and the jeweled hoop ear- 
rings. From Thailand comes 


jewelry designer PAM HI 


UPDATE 


2006 NEW YORK 
ACCESSORY MARKET DATES 


REMAINING MARKET DATES 


MAY 1-5 


JULY 31-AUGUST 4 


OCTOBER 30 - NOVEMBER 3 


RAN with a charming range 
of intricate hand-sewn bead 
necklaces, bracelets and pins. 
Components include Japanese 
seed beads, fresh water pearls, 
semiprecious stones, Swarovs- 
ki crystals and even lace, | 
cloths and leather. [f it all 
sounds too much, don’t’ be 
fooled, the results are surpris- 
ingly delicate and truly unique 
(For information check out 
her website: www.pamhiran. 
com). ELAINE TURNER has 
terrific totes and shoppers in a 
variety of materials. Highlights 
include the “Carly” hobo in 
metallic leather with tonal 
beaded band and braided 
handle and the elegant “Sam” 
shopper in a colorful scroll 
print, trimmed with a rich 
brown leather handle. This 
chic style is also available in 
green bamboo grass cloth with 
matching leather handle. The 
“Ryan” pouchette looks hip 


in tobacco grass cloth and 
golden brown crocodile. It’s 
accented with cognac leather 
trim, wood button and fringe. 
EMMA ROSE showed a 
cheery collection of totes and 
shoppers in vivid brights. The 
“Marrakech” selection offers a 
fresh take on the Middle East- 
ern influence that’s saturating 
the accessory market. A stand- 
out is the fabric hobo with 
allover beading and cording 
in red or green multi. Emma 
Rose goes Latino with a straw 
basket shopper trimmed with 
shell and coco embellishment 
and a tie-dyed abaca straw tote 
with shell and wood bead ac- 
cents. Boho chic is the mood 
at RAFE TOTENGCO. He 
offers a superb range of glossy 
or hand painted matte python 
hobos. Each bag features an- 
tique brass or nickel hardware 


and tassel trim. ELIZABETH 
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“NEIMAN’S...” continued from page 1 


FOCUSING ON TRENDS 


One of the season’s major 
trend stories is big handbags 
— the bigger the better. Hand- 
bags are referred to by those 
in the know as being either 
“North/South” (long) or 
“East/West” (wide). The bags 
we previewed were often large 
enough to fit the proverbial 
kitchen sink. 


Bright white is another lead- 
ing story. The top pick in this 
group is PRADA’s huge white 
frame bag. Naked colors, 
often in patent leather, also 
found their voice, and many 
designers showed accessories 
in variations of naked color. 
Some of the best included 
MARC JACOBS’ quilted 
pink-toned handbag with 

a decidedly retro feel and 
GUCCI’s milky white lady- 
like handbag with wonderful 
rose-toned gold hardware. 
After innumerable seasons 
of yellow gold, the pink gold 
hardware looked new. When 
it comes to shoes, the Team 
selected LAUTRE CHOSE’s 
patent ballet flats, beautifully 
finished with an asymmetric 
grosgrain ribbon, also in a 


pinky-nude shade. 


Accessories are a great place 
to experiment with tradi- 
tionally hard to wear colors 
such as green and orange. 
This spring bright colors are 
strong. Favorites include 
MANOLO BLAHNIKk’s 

hot pink sandals, red OLI- 
VER PEOPLES’ sunglasses, 
PRADA’s hot pink and black 





COMING SOON 


NEW YORK 


Neiman Marcus 
Fall Accessories Press Preview 


May 3-4, 2006 





trimmed sandals and BOT- 
TEGA’s leather clutch that 
is textured to look like raffia 
in the colors of the Jamaican 
flag, giving it an exotically 
bohemian feeling. 


NEIMAN MARCUS’ MUST- 
HAVES FOR SPRING 2006 


HANDBAGS 


Now, more than ever, the 
handbag is a retailer’s dream 
item. At the finest retailers, 
like Neiman’s, there is no 
price resistance to the right 
bag. Neiman’s In-Circle cus- 
tomers will not hesitate when 
it comes to spending $12,000 
for CHLOE’s new brown croc 
odile “Paddington” bag. Ac- 
cording to Marc Lundeen, this 
bag, which has reached iconic 
status, is now considered 

a classic in the tradition of 
Hermes’ Kelly and Birkin, and 
is at the point of being called 
“an urban legend”. However, 
this season, the team predicts 
that there will be more than 
just one “it” bag. Besides the 
Paddington, the ‘B FENDI’ 


in camel and black patent 


and a new huge “East/West” 
CHLOE shopper, in gray with 
plenty of horizontal zipper 
detailing, will also come to the 
forefront 


While the well-known design- 
er handbags are all stunners, 
the good news is that there is 
also an extensive collection 
of bags to choose from at the 
entry price point. This selec- 
tion is particularly targeted 

to the store’s “contemporary” 
customer. The bags from up- 
and-comers KOOBA, BE & 
D, JUICY COUTURE, BOT- 
KIER and ISABELLA FIORE 
that retail between $450 and 
$1200 deliver the season’s 
top looks at a price. Even 

the designer-only customer is 
likely to make an exception 
and buy one of the bags from 
this group as her “disposable” 
bag. The “entry-price” bags 
play well to a new generation 
of In-Circle female customers 
who need that one great ac- 
cessory to pull together their 
uniform of designer jeans and 
contemporary tops and jack- 


continued .on page 8 
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BRADY added a fresh spin 
on to the ubiquitous bangle. 
Her versions come in candy 
colored bamboo with contrast 
color striping or in the “clas- 
sic” brown. The latter are 
detailed with colorful balls 
suspended from twisted gold 
wire. Both versions look best 
worn in multiples. Brady also 
offers a range of semiprecious 
bead bracelets, centered with 
oversized mother-of-pearl 
discs or genuine seashells. 
Matching necklaces are also 
on tap for those days in St. 
Bart’s when the dress code 
calls for something splashy. 
At SWAROVSKI, the theme 
for spring jewelry is nature. 
Inspired by 19th century 
Europe’s bohemian style, the 
collection features butterflies, 
flowers and branches, each 
piece incorporating crystals 
within an avant-garde design, 
softened by the gentle color 
palette. There’s a striking long 
necklace from the “Amour” 
line with a butterfly motif, 
while light topaz faceted crys- 
tal butterflies are fashioned 
into beautiful pendants. 


Postscript: FI got a first peek 
at fall 06 handbag collections 
and fell in love with these ter- 
rific resources 


DOONEY & BOURKE ‘s 
collection has taken a sophisti- 
cated new direction with a col- 
or palette rich in earth tones, 
wonderful supple suede, and 
nubuck leather. Added to 
that, the brand’s signature 
logo has been redesigned for a 
more subtle effect. The latter 
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appears on a stylish “Heart” 
group in a stunning leather 
trimmed double pocket hobo, 
an East/West slouch bag and 
the newly revived drawstring 
bag. From the suede range, 
must-have styles include a 
large North/South slouch 
and the fringe trimmed 

boho slouch bags in various 
sizes. More city-oriented is a 
polished crocodile stamped, 
double-pocket tote and the ho- 
bos with zipper detailed pock- 
ets. MY FLAT IN LONDON 
showed a whimsical collection 
(as befits an English-based 
brand) sure to grab the at- 
tention of any fashionista. 
Highlights include the signa- 
ture argyle plaid collection, 
recolored in pink and black 
and accented with rhinestone 
crowns. The black leather 
trimmed satchels and the zip- 
top tote bag are simply ador- 
able. Another group from My 
Flat In London worth noting 
is the Von Berlin collection, 
particularly the drawstring bag 
and tote; these come in black 
mock crocodile trimmed fab- 
ric, accented with silver tone 
hardware and the brand’s | 
signature jeweled crown. This 
fall, COACH is going for 

a trendier look. The latest 
handbag collection should 
appeal to the customer who 
covets Chloe and Balenciaga’s 
Boho aesthetic. Standouts 
include the sporty, rugged 
patchwork suede/metallic © 
hobo, in shades of beige/gold. 
It’s trimmed with rich brown 
leather and has an oversized 
brass clamp closure. A supple 
bone colored soft-sided 
leather bag is a definite must- 


have. This features two out- 
side pockets, brass hardware 
and studs. Other winners are 
the sleek hair calf bags, espe- 
cially one in burgundy with 
dark brown trim and braided 


leather handles with Coach’s 


signature turn lock closure. 


UPCOMING DATES 



















NEW YORK TRADE 
SHOWS THAT INCLUDE 
ACCESSORIES 





April 29 - May 1 


DGA Annex 


Accessorie Circuit 





May 7-9 


Accessoriestheshow 


FAME 





FASHION ALTERNATIVES 


As we've stated in previous 
articles, the pendulum of 
fashion has shifted direction. 
In the past, to be well dressed 
meant head-to-toe dressing 
from the season’s it designer. 
However, with women’s 
changing attitudes toward 
wearing so-called retro and 
vintage clothing, our percep- 
tion of what constitutes style 
has altered. Cookie cutter 
dressing is out, individuality 
is definitely in. And nowhere 
was this evidence of self-ex- 
pression more clearly seen 
than in two terrific exhibits: 
The Rara Avis Collection at 
the Metropolitan Museum’s 
Costume Institute, which 
showcased fashion iconoclast 
Iris Apfel’s unique and of- 
ten shocking fashion sense, 
and the exhibition, Fashions 
in Colors, presented at the 
Cooper-Hewitt Museum in 
partnership with the Kyoto 
Costume Institute in Japan. 
At the Cooper-Hewitt, the 
viewer was privy to historic 
and contemporary costumes 
often seen side-by-side and 
installed by color, enabling 
previously unseen details and 
the structure of the clothes to 
emerge. 





Our two sources for the fash- CHERRY 
ion savvy individualist look- 

ing for alternatives to over- 

priced designer apparel and 


continued on page 7 











Part I 


Leave it to New York’s cutting- 
edge retailer Henri Bendel 

to stay on top of the beauty 
trends, promote its leading (in 
many cases, exclusive) brands, 
plus its new additions and 

get the word out to the major 
beauty editors with an annual 
“Wake Up & Makeup” break 
fast. 


FI scoped out the latest trends 
at this two-hour in-store event, 
and the beauty buzz-word was 
cosmeceuticals, a fast growing 
trend that’s blurring the cat- 
egories between what consti- 
tutes traditional cosmetics and 
the science of skincare, with 
it’s emphasis on advanced 
anti-aging breakthrough treat- 
ments. While there are no 
quick fixes, here are some of 
the latest and most promising 
developments from Bendel’s 
roster of upscale beauty com- 
panies. 


LAURA MERCIER intro- 
duced her Flawless Skin Col- 
lection, consisting of four 
Products, based on the anti-ag- 
ing properties of deep seawa- 
ter extracted off the coast of 
Japan. The idea is to protect 


THE BEAUTY BEAD: 


the face from outside irritants, 
allowing the skin to maintain 
its protective shield by improv- 
ing cellular turnover. BORBA 
came up with a skin balancing 
fiber-knit concentrate whose 
key ingredient is Acai, a fruit 
found in the Amazon rainfor- 
est. The function is to nourish 
aging skin and increase elastic 
ity while fighting premature 
signs of aging. Prevage is the 
latest breakthrough from 
ALLERGAN dermatology in 
partnership with Elizabeth Ar- 
den. The star ingredient is the 
antioxidant idebenone, com- 
bined with green tea extract. 
The result: Improvement in 
skin tone, firmness, elasticity 
and the appearance of fine 
lines and wrinkles. THERAPY 
SYSTEMS offered a range 

of advanced treatments for 
cleansing retexturing and 
hydrating skin utilizing state- 
ofthe-art technology. Glycolic 
acid, alpha beta and retinol 
cellular treatment creams 

and lotions are the power- 
house ingredients. AWAKE 
introduced a terrific (exclu- 
sively designed by Catherine 
Malandrino) travel cosmetics 
bag filled with a regimen of 
products designed to help 
boost skin radiance. Included 
in the darling eyelet bag are 

a fabulous eye concentrate 





mask; time release, anti-age 
serum; soybean-based mois- 
turizer and lotion refresher, 
and a powder to emulsion 
vitamin C treatment that’s 
aimed at boosting the skin’s 
radiance. KAI offered bathers 
a delightful twist on the soap 
bar. It’s a body buffer (two 

in a pack) resembling a ball 
cut in half, which contains a 
blend of natural essences and 
exotic perfumes, infused in 

a hypo-allergenic sponge. It’s 
designed to cleanse, exfoliate 
and moisturize in one easy 

— and fun— step. 


To be continued ... 


“FASHION ALTERNATIVES” cont'd from page 5 
accessories remain the same: 
The Manhattan Vintage show 
at New York’s Metropolitan 
Art and Antiques venue, and 
Doyle New York, the city’s 
only auction house to hold 
twice-yearly couture, textiles 
and accessories auctions. 

FI recently scoped out both 
“shows” and found a great 
many wearable and very desir- 
able fashion alternatives. 


MANHATTAN VINTAGE 
CATWALK offered a great 


selection of “60s coats in 
black/white wool plaid or 
hound ’s-tooth, plus a chic 
floral quilted cotton belted 
trench. CHERRY showed 
lovely “50s prom and cocktail 
dresses. Especially charming 
was the pink organza dress 
and a pastel chiffon with 
paisley beaded waistband and 
sheer yoke. METROPOLIS is 
a handbag lover’s version of 
nirvana. Lots of choices here, 
from a ‘60s brown leather 
hobo to alligator and lizard 
framed, top handled bags, 
and hip ‘50s Lucite creations. 
RETRO STOP offered a nice 
selection of Bakelite bangles 
and a comprehensive range of 
whimsical hats and scarves. In 
addition to some unique jew- 
elry, like the copper bracelets 
and figurative pins, ODDS & 
ADDS had a comprehensive 
collection of vintage fashion 
magazines - must reading for 
any student of fashion. RUE 
ST. DENIS showed fabulous 
tapestry coats, plus faux and 
real furs from the‘60s. Out- 
standing was a boho chic curly 
lamb trimmed brown/ivory 


continued on page 9 
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“NEIMAN'’S...” continued from page 3 


ets. A huge gunmetal metallic 
bag by BE & D, for example, 


is just such a bag. 
SUNGLASSES 


It is impossible to discuss 
accessory trends without 
making reference to the latest 
sunglasses. Once again, TOM 
FORD takes the spotlight. 
The designer continues to dip 
his toes into the fashion pool. 
This venture, which follows 
his mini “Amber Nude” range 
for Estee Lauder, is a range 

of tightly edited sunglasses 
carried exclusively at Neiman 
Marcus until April 2006. 

The dominant shade is in 

the amber range, from nude 
to calico tortoise. The pieces 
in the collection have a retro 
‘60s and’70s feel to them. As 
Ms. Wilson noted, the huge 
frames remind her of the 
sunglasses Oliver Goldsmith 
designed for Audrey Hepburn 
in the “60s film classic “Two 


for the Road”. 
SHOES 


Ken Downing states, “It’s all 
about a very aggressive shoe 
and bag. Spring RT W’s fragile 
dresses need these important, 
substantial pieces to ground 
and complete the look.” 
CHLOE obliges with one of 
the team’s favorites — a black 
leather tie-front wedge shoe 
that looks perfect with the 
soft floaty dresses Phoebe 
Philo proposes for spring. 
Neiman’s, which has always 
been a destination for shoe 
enthusiasts, will delight with 
some of these new additions 


8 


to their roster come spring: 
GIVENCHY’s brown and sky 
blue lamé ballerina lace-up 
stilettos, Paris designer AN- 
DREW GN’s colorful beaded 
Roman Gladiator sandals, and 
DIOR’s orange stilettos (as 
well as a pair in chartreuse). 


JEWELRY 


While the boho trend is eas- 
ing-up in the RTW market, 
it continues in the jewelry 
market. New York City based 
JOSE BARERRA, as well as 
LEE ANGEL and STEVEN 
DWECK deliver organic 
mélanges of extraordinary 
statement earrings and neck- 
laces that utilize a mixture of 
semiprecious stones, white 
crochet, textured shells and 
pearl. The overall look is 
organic and absolutely one-of- 
a-kind. Of particular interest 
is JOSE BARERRA’s neck- 
piece of semiprecious stones 
that include carnelians, shell, 
amazonite and yellow jade 
that come together to create 
a unique piece that would do 
a South Sea Island princess 
proud. Large statement pieces 
such as this serve to ground 
the delicate lace-like confec- 
tions that were omnipresent 
on the runways. 


INTERNATIONAL 
DATELINE 
APRIL 1-30 NEW YORK 
STRAW HAT MONTH 


APRIL 1-3 MIAMI 
FL. FASHION FOCUS 


APRIL 1-4 CHICAGO 
WOMEN’S & CHILDREN’S 
MARKET 


APRIL 5-9 NEW DEHLI 
INDIA FASHION WEEK 


APRIL 5-10 MILAN 
PITTI LIVING (Home) 


APRIL 7-10 BOLOGNA 
COSMOPROF (Beauty) 


APRIL 11-12 CERNOBBIO, 
ITALY - COMOCREA 
(Textiles) 


APRIL 22-25 NEW YORK 
COUTURE BRIDAL SHOW 


APRIL 22-25 NEW YORK 
WEDDING CHANNEL 
COUTURE SHOW 


APRIL 22-26 NEW YORK 
TABLETOP SHOW 


APRIL 24-26 LOS ANGELES 
TEXTILE SHOW 


APRIL 30-5/2 NEW YORK 
IBS (Beauty) 


APRIL 30 - 5/3 MONTREAL 
NAFFEM (Outerwear) 





“FASHION ALTERNATIVES” cont'd. from page 7 


maxi coat. RED ROSES had 
exquisite pins, Bakelite com- 
pacts and bracelets, and wine 
velvet Belgian loafers trimmed 
with gold beading. TANGER- 
INE BOUTIQUE was the 
source for classic full circle 
skirts from the ‘50s, as well as 
an assorted group of jackets 
from the ‘40s and ‘50s. Simply 
gorgeous and timeless was a 
pair of black suede knee high 
boots and matching shoulder 
bag by Andrea Pfister at SAF- 
FRON VINTAGE. Both boots 
and bag featured a surrealis- 
tic (a la Schiaparelli) design 
comprised of a white suede 
appliquéd hand. 


DOYLE 


As usual, Specialist Clair Wat- 
son pulled together a compre- 
hensive mix of vintage cou- 
ture, handbags and accessories 
that drew the fashion cogno- 
scenti from around the coun- 
try to her beautifully displayed 
exhibition. Highlights includ- 
ed GALANOS’ ivory silk satin 
ribbon mini cocktail dress 
(69) and his fit’ n’ flare for- 


est green coat of melton wool 


(69/70); LANVIN-CASTIL- 
LO’s exquisite embroidered 
organdy bouffant dress (late 
‘50s); COURREGES créme/ 
aqua windowpane coat and 
dress ensemble (60s); SAINT 
LAURENT?s classic Le Smok- 
ing black wool pantsuit (early 
‘70s) and his chocolate leather 
Hussar coat with mink collar 
and cuffs and braided toggle 
closures (66); CHANEL’s 
autumnal toned open weave 
wool and silk tweed suit (late 
‘60s); CHRISTIAN DIOR’s 
youthful black/red/créme 
plaid wool, modified peplum 
car coat (early ‘60s) and a 
royal blue double-faced wool 
coat and dress ensemble (’74); 
and KLEIBACKER’s timeless, 
elegant black jersey cocktail 
dress with bias godet skirt 
(71). 


Accessories that caught 

our eye included ROGER 
VIVIER’s group of crocodile 
‘60s pumps; LANA MARKS’ 
matte crocodile soft hand- 
bags in cognac and black; 
HERMES’ ‘60s black croco- 
dile traveling case lined in red 
leather; PAULETTE’s ‘50s 
whimsical black leather bottle 


COMING SOON... 
1 Oa 
Couture, Textiles and Accessories 
April 8-10 Exhibition 
April 11, 2006 - Auction 


Manhattan Vintage Clothing (85 Dealers Exhibit) 
“Warhol Factory Fashion Frontier” 
April 28-29, 2006 








shaped handbag; NORMAN 
NORELWs black/white tweed 
newsboy cap from 1961; KEN- 
NETH JAY LANE’s snake 
bracelet and pin in coral and 
turquoise cabochons set with 
pave rhinestones from the 
‘60s; BUTLER & WILSON’s 
gilt metal medieval chain 
necklace with heart pendant; 
MIRIAM HASKELVDs carved 
glass dog head pin with gilt 
metal, foliate spray collar. 


UPDATE 
NEW YORK BRIDAL 
MARKET 2006 


APRIE 222 26 


OCTOBER 14- 18 


(tentative) 


REMINDER 


SPRING/SUMMER 07 
WOMEN’S & MEN’S 
RTW SHOWS 


SEPTEMBER 8-15 








AN APPEAL TO THE SENSES 


“Fashion in Colors” 


COLOR, by definition, is 

the sensation created by light 
of various wavelengths hit- 
ting your retina. This sensa- 
tion can make a powerful 
statement, given the color 
and its associated meaning, 
because color conjures dif- 
ferent moods. For some time 
now we've seen various stores 
and boutiques such as Scoop 
display their items according 
to color. There’s even the con- 
ceptual White House * Black 
Market where all items offered 
are black and/or white. It is a 
very stimulating and appeal- 
ing environment for the shop- 
per. However, with the recent 
“Fashion in Colors” exhibit at 
the Cooper-Hewitt, organizing 
by color was taken to an even 
higher level. This exhibition 
examined color as a design 
element through 300 years of 
Western fashion and explored 
changes in color perceptions 
through various ages and cul- 
tures. Using a unique concept 
for this exhibit, its 68 pieces 
were all displayed on forms 
and mannequins placed in 
rooms/settings of the same or 
similar color. The use of paint 
and lighting added drama and 
new meaning to a tone on 
tone principal. It completely 
immersed the viewer and 
made for a far more effec- 


continued on page 11 


10 


v: i itd H (at TU 


; ai ; | : 
I! Wea TRY be 
Uy vA ma LAAN 











‘| 


# 


rae 


] 


A 


BALENCIAGA 








“AN APPEAL TO THE SENSES” cont’d from p. 10 


tive experience — stimulating 
the senses. Organized by the 
Kyoto Costume Institute Ja- 
pan, this informative exhibit, 
touching on history of dyes 
as well as the significance of 
color, was well rounded and 
extremely well executed. 


Strolling through, the visi- 

tor was first surrounded by 
BLACK. Though once typical- 
ly worn primarily by widows 
and older women (exempli- 
fied by several types of Scarlet 
O’Hara mourning-like day 
dresses from the 1860’s), its 
appeal gained momentum by 
the 20th century. Today, as an 
essential part of every ward- 
robe, both formal and casual, 
it appeared at its best in the 
modern Victor & Rolf black 
silk taffeta giant satin rib- 

bon dress with a lion’s head 
silhouette. The MULTICOL- 
ORED prints appeared in a 
neutral colored setting that 
followed the black room. The 
display included an Emilio 
Pucci silk printed cape, as 
well as a floral print Vivienne 
Westwood nylon and lace 
jacket worn with a festive skirt 
comprising layers and layers of 
polychrome nylon tulles in all 
sorts of random colors. And 
not to go unmentioned, the 
wild and wacky ensemble of 
Dolce & Gabbana gave new 
meaning to print mixing: a 
cartoon print blouse paired — 
with a floral print mini skirt, 
completed by different floral 
print stockings. 


Everyone loves blue, and be- 
ing immersed in the BLUE © 
room’s various shades, rang- 





ing from the darkest navy to 
royal and deep purple hues, 
was quite a delight. Harkening 
the past were several mid-to- 
late 1800’s day dresses with 
bustles. A popular trend seen 


today was the light sky blue 


sleeveless baby doll dress in 
silk taffeta with three silk 
fringed tiers designed by 
Cristdébal Balenciaga in1959. 
There were three very interest- 
ing Junya Watanabe original 
dress creations: one of nylon/ 
polyurethane trimmed with 
all-over acrylic circles; a light 
and festive azure blue, crepe 
paper looking polyester organ- 
dy dress and a unique swirling 
denim dress with train. 


Bill Blass summed up his 
upbeat opinion of RED with 
these two famous quotes, 

“red is the ultimate cure for 
sadness” and “when in doubt 
wear red.” Conversely, in the 
movie The Shining, with a 
child’s chilling cry of “red 
room, red room“, we experi- 
ence the color’s darker quali- 
ties, which are far removed 
from its positive and uplifting 
fashion bent. Red and all of 
its associated meanings — dan- 
ger, passion, blood, vitality 
and love — were on display in 
the red room. Our favorite 
pieces were a red corset, bustle 
and petticoat that gave us a 
glimpse of the under workings 
of many of the 1700’s and 
1800’s day dresses also on dis- 
play (Yes, women of that era 
wanted red undergarments). A 
modern Junya Wantabe poly- 
ester organdy red fitted jacket 
with YELLOW skirt gave the 


viewer an idea of intenseness 





of both colors. Also in yellow 
were several gowns in opulent 
fabrics, such as yellow bro- 
cade, quilted silk satin, silk 
taffeta and silk gauze from 
mid-to-late 1700’s to early 
1800’s. 


The last room of the exhibit 
cleansed the visual palette and 
relaxed the mood. The display 
here was a collection of beau- 
tiful WHITE/OFF-WHITE 
gowns, mostly from the1800’s 
and early 1900’s, but many 
could have been mistaken for 
contemporary pieces, espe- 
cially those with empire waists 
(very popular this season). 
What a perfect ending to a 
fascinating exhibit! 


MUST-SEE 
MUSEUM EXHIBITS 


The Museum at FIT 


Textiles From the Garden of Eden 
Current thru April 22 


Modern Master: Lucien Lelong 
Couturier: Current thru April 15 


The Tailor’s Art 
May 23 - November 4 


Love And War: 


The Power and Charm of Fashion 


September 9 - December 16 


The Costume Institute at The 
Metropolitan Museum of Art 


Anglo Mania: 
Tradition & Transgression 


May 3 - September 4 Tl 


FASHION FORWARD FORMS & THE IMPORTANCE 


QUICK FACT: 


IN A STUDY OF 6,800 WOMEN 


ONLY 8% 


HAD HOURGLASS FIGURES* 


* Research done by 
North Carolina State University 


“A woman is never sexier than 
when she is comfortable in her 
clothes.” -Vera Wang 


How true! How does a woman 
really project confidence, let alone 
sexiness, when her clothes don’t fit 
properly? Since, this has long been 
an issue within the industry, 

FI decided to find out what’s being 
done to improve poor fit. 


Companies have been producing 
body forms for over a hundred 
years but, to date, the form has 
always been based on perceptions 
of the body (not the actual body) 
and the erroneous perception that 
most women had an hourglass 
shape. This perception was altered 
when one company, AlvaProducts, 
a fairly young company with an 
impressive client list, chose to ques- 
tion the past fit standardization 
models used by the apparel indus- 
try. Their scientific approach was 
unusual and edifying. AlvaProducts 
by Alvanon partnered with North 
Carolina State University to ana- 
lyze body-scanning research from 
SizeUSA. 
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alvatarm 


The main reason for this partner- 
ship was filling “a need in the in- 
dustry” says Janice Wang, CEO of 
AlvaProducts. And, it certainly did. 
Their collaborative research proved 
the old concepts wrong. It gener- 
ated four main body types — in- 
verted triangle, spoon, rectangle 
and hourglass — and, of these four 
body types, the hourglass figure 
proved not to be dominant. Using 
this eye-opening information, Alva- 
non took the next step by creating 
AlvaForm, a customized tailor’s 
mannequin. With state-ofthe-art 
technology, their revolutionary new 
process produced a specific, repeat- 
able, reliable dress form of the 
highest quality. 


How does it work? Through the 
use of a body scanner, Alvanon 
obtains the fit model’s exact body 
measurements. After this data has 
been adjusted and approved, it is 
used to create a mold that produces 
durable and long lasting dress 
forms made from fiberglass, layers 
of rib and a covering of durable, 
high quality linen that conforms 
to a manufacturer’s fit model and 


OF FIT 
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is Customized to their exact specifica- 
tions. In short, Alvanon provides the 
science and technology, while the de- 
signer provides crucial knowledge of 
their core customer with their choice 
of the fit model— a very workable ar- 
rangement, 
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